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THE PROPERTY BILLBOARDS: 
RE-ENVISIONING THE 
BANGKOK URBAN EDGE 

Apiradee Kasemsook and Nuttinee Karnchanaporn 
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The Property Billboards: Re - Envisioning the Bangkok Urban Edge I Apiradee Kasemsook and Nuttinee Karnchanaporn 

Fig.1 Property billboards at a junction on Ratchapruek Road with a phrase from City of Sign. Invisible City by I tala Calvina. 

(source: Kasemsook and Karnchanaporn. 20121 

Cities and Billboards 
Bangkok 
Urban transformation of Bangkok has markedly intensified 

in the past five years. This is due to the extension of the 

mass transit construction , coupled with a series of ring 

roads completions. High-rise residential buildings have 

sprung up along the mass transit lines in the city centre, 

while the gated communities have been distributed along 

the ring roads and around the mass transits end stations. 

Of all the ring roads, the outer ring road is where the urban 

intensification is the highest; and the western section is a 

unique one. (Fig 11 

Fig. 2 displays the Bangkok greater area, and the locations 

of the historical area (Krung Rattanakosin). the central 

business district (CBD; Silom-Sathorn) and the expatriate

preferred residential area (Sukhumwit). We can see from 

Figure 2 that the western section of the outer ring road (the 

western ring road) directly links the CBD with the recently 

available . less developed and low density land to the 

west of Bangkok. The western ring road also sequentially 

links to the historical area. a must visiting place for the 

local and the tourists. Due to the proximity of the CBD and 

Sukhumwit. the western ring road's residents can easily 

reach most of foreign products and services. provided in 

the Sukhumwit. Recently, there has been a commission 

to build an underground mass transit line going to the 

northwest of the city where the western ring road ends . 

Similarly, the extension of the elevated light rail (BTS) 

to cross the river to the southwest end of the western 

ring road was just operated in the middle of 2011 by the 

Bangkok Metropolitan Authority. 

The western ring road can be separated into three 

segments . The one closest to the CBD (the southern 

segment) is more likely to be occupied by the high to 

middle-rise residential buildings. The middle one, which 

is closed to the historical area, is mostly occupied with the 

expensive gated-community housing estates. Houses in 

these gated communities can fetch to more than 1 millions 

USD. while the average income of the Thai people per year 

is at 9,727 USD. The northern segment is occupied w ith 

a number of housing estates, some of whi ch are also the 

gated communit ies, and neighbourhood shopping malls. 

Due to the size of the gated communities and the car speed 

within the ring road, it is difficult for visitors or passer-by 

to recognise their destinations . Big billboards and the huge 

entrances to the gated communities have been seen as the 

tool to catch the attention of the visitors and passer-bys. In 

many cases , they are highly elaborated for the advertising 

content being displayed (Karnchanaporn and Kasemsoo k, 

2008) . Recently, the number and the distribution of the 

billboards and small signposts have been more intensely 

placed . A line of billboards was built to the catch the eyes 

of the drivers in a land with some distances from the road , 

while along the roadside area another line of signposts 

was also constructed . 

The Sign 
In the past 30 years, there are many attempts to tr y 

to understand the city. urban areas and domest ic 

architecture . Majority of them have developed a va st 

number of techniques and tools based on three main 

approaches : observation, questionl'laire and measuring. 

With the complex of everyday life and the advance of 

technology available nowadays. there seems to be a drive 
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as well as a reflection on how the city, urban areas and 

domestic architecture should be studied and understood, 

particularly the changing lives within them. Can a 

conventional everyday object, i.e. , housing estate billboards 

be a measuring tool of the urban study, particularly the 

urban intensification? 

Sign is something that implies a connection between 

itself and it s object. Sign i s commonly perceived as a 

signifi cation of something, a meaning of something and /or 

an importance of the thing. We read signs on the everyday 

basis and we pass through many of them during our days 

and nights while dwelling in the city. As for many Asian 

cities , there is one element that can be widespread-ably 

found : the sign. In the city centres in Hong Kong , Japan, 

China or Thailand , there is plenty of signage . Originally, the 

signage displays the names and titles of the companies , 

shop s, restaurants and etc . Nowadays, they are more 

elaborated . Bangkok, as a capital. has a role in shaping the 

material culture of the city. In Bangkok , icons and signs 

can be as revealing of the economy and material culture 

that structure urban life. In a sense that some urban areas 

in Bangkok can be viewed as sign -scapes that signify the 

spac es these signs represented , for example, Khao San 

road (the famous foreign backpacker 's destination) in Fig . 

3, Patpong area (internationally known as Bangkok's red 

light district), and Yaowarat road (the Bangkok 's Chinatown 

area). In other areas , sign as advertisement billboard 

performs previews of urban cinema scenes days and 

nights on the streets, highways, expressways, and major 

ring roads . 

The sign in this research is observed as an advertisement 

billboard with special interest on the content of 

condominiums and housing estates commonly seen along 

the ring roads of Bangkok . The advertisement billboards 

or property billboards, as they are placed, invite us to 

interpret and perceive signs through the practices of 

seeing and being seen: the anticipation for the new luxury 

living community and the sense of apprehending the real 

that continues through reading these billboards and their 

locations (Fig.4) . These billboards encourage attention to 

the surface of domestic culture that is not yet to come to 

life. 

Property Billboards on 
The Bangkok Western Suburban Areas 
Our investigation and observation moves on , observed by 

driving to work and to home everyday, there are plenty of 

big billboards and signs along the western ring road . The 

elevated road links the historical area of Bangkok and the 

central segment of the western ring road are also filled 

Fig .2 A map of Bangkc 

ring road, Ratchapruek 

(source Bangkok Metropo 

Fig .3 Khao San road, 

dest1nat1on. (source: Kase 

Fig .4 A property billboa 

estate. (source: Kasemsoc 
Fig .5 A property b1llbo1 

Ba rom r a tc hac h o na nee 
Karnchanaporn. 2012) 
Fig .6 Roadside food 

(source: Kasemsook and I 
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Fig.2 I A map of Bangkok: the focus area on the western 
ring road. Ratchapruek Road. is rndicated by arrows. 
(source: Bangkok Metropolitan Administration. 2008) 

Fig .3 I Khao San road. the famous forergn backpackers 
destination. (source: Kasemsook and Karnchanaporn. 2012) 
Fig .4 I A property billboard in the front of a luxury housing 
estate. (source: Kasemsook and Karnchanaporn. 2012) 
Fig .S I A property billboard for an elevated highway above 
Baromratchachonanee Road. (source: Kasemsook and 
Karnchanaporn. 2012) 

Fig.6 I Roadside food shops along Ratchapruek Road. 
(source: Kasemsook and Karnchanaporn, 2012) 
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Fig.7 I Property billboards on nng roads and elevated roads. 
(source: Kasemsook and Karn chanaporn. 201 2) 

with a number of billboards (Fig .51. Bangkok is a road

oriented city enabling these billboards to command high

density consumer exposure mostly to vehicular traffic. 

There are both a series of ten big billboards of the similar 

or different gated communities , two of which are of six to 

eight meters apart, and a series of small sign posts with 

two or three meters apart between one and another. The 

billboards on the ring road commonly present a larger 

advertisement of luxurious living to passing drivers 

with distinct visuals and highly visible against the rural 

landscape along the ring roads . Interestingly, some of 

these billboards of the luxury housing estate are even 

breaching the Bangkok's city regulation of sign posting, 

resulted in the destruction of the billboards. 

The power beneath these advertisement billboards is the 

exposure to the will to pursue new mode of living in the 

luxury (secured and enclosed) housing estate in contrast 

to the local activities established before the extension 

of the ring road. Nonetheless, the consequence of this 

distribution is that the location where the billboards are 

clustered attracts the local residents to develop some kind 

of local public space and small retail and food outlet. The 

owners of these retail and food shops mostly use the back 

of their pick-up car as a shop. They would park their cars 

by the roadside and unfold their umbrellas, which are the 

extension of the pick-up cars to create some shading areas 

and also to display their goods 

During the weekdays, cheap and inexpensive food outlets 

along the roadside are popular to drivers including taxi 

s 

M 

L 

XL 

Fig.B I Property billboards on ring roads. 
(source: Kasemsook and Karnchanaporn . 201 2) 

drivers (Fig.6l. Weekends are more crowded as variety of 

retail goods are sold on the roadside, for example, fresh 

seafood, fruits (watermelon and sugarcane). used !-shirts 

and jeans, toys and car accessories. These local residents 

are often of middle to low-income earners, being contrast 

to the ring road gated communities' residents. This can 

be seen as an adjustment of the suburban local residents 

in response to the urbanisation of the city re-locating 

residents. In the case of Bangkok, this local development 

is unique and cultural, particularly in the suburban area 

along the western ring road. The billboards, the roadside 

retail and food shops and the luxury housing estates 

located along the section of this western ring road produce 

both symbolic and realistic differentiation of urban space. 

The visibility of class and social inequality is inevitable . 

Billboard Observations 
and Being the Measuring Tools 
How can billboards become the tool for measuring urban 

intensification of the suburban areas? As mentioned earlier, 

the billboards themselves are the signs that advertise 

property developments , for example, private housing 

estates consisting of detached houses or semi-detached 

houses, home-office compounds, series of terrace houses, 

stand-alone or collective condominium buildings, etc 

(Fig.71. The billboards observation is an attempt to illustrate 

their distribution , in order to investigate their clustering 

and densities, pointing to the urban intensification of the 

suburban areas. Will higher the density of the billboards 

be the more urbanised the suburban areas, or otherwise? 

The observation was carried out only for the property 

Fig.9 

Fig.10 
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Fig.9 I A billboard's website offers a variety of billboard type, size. 
location and rental price. (source: www.aquacorp.co.th. 2012) 
Fig.10 I A billboard van with small size billboards. (source: Kasemsook 
and Karnchanaporn.2012) 

development billboards and signposts; the other billboards 

were excluded from the study. 

The billboards were surveyed and observed for three 

features: the number, the size and the location. The roads 

being observed for the billboards were Ratchapruek 

Road. i.e .. the central and south sections of the western 

ring road. and Baromratchachonanee Road. an arterial 

road linking the city centre with the western ring road. 

The locations of the billboards marked within the road 

are of precise location and direction relating. for instance. 

the eastern. the western, the northern or the southern 

side. The noted direction-relating locations were for 

identifying the inbound or the outbound roadside, which 

may associate with the clustering. As for the billboard 

sizes, they can be classified into four categories: Small. 

Medium. Large and Extra-Large. Small size (S) is for a 

billboard with a dimension of 2.40 m. x 1.20 m. (height x 

width). or smaller. Medium size (M) is for a billboard with a 

dimension up to 2.00 m. x 4.0 m. Large (L) is for a billboard 

with a dimension up to 4.00-6.00 x 8.00-12.00 m. Extra

Large size (XL) is for a billboard with a dimension up to 

15.00-20.00 x 30.00 m. Fig.8 shows examples of billboards 

in relation to the four sizes. 

The rental costs could be obtained only for the billboards of 

the large and extra-large sizes (Land XL). This is because 

the billboards of these sizes are usually advertised 

through websites of the media companies. making it more 

convenient for property developers to choose what and 

where to advertise . The billboards' locations were also 

listed within the websites. The listed rental costs and 

locations are an indication to the association between 

them. Fig.9 shows some examples of the media companies' 

websites that display the available billboards in terms of 

types. sizes. rental prices per month and locations. 

The billboards of medium and small sizes are usually 

rented as a mass where a fixed number and the spread 

locations will be accounted for the advertisement cost. 

Figure 10 displays the billboard van within which a number 

of billboards and posts are organized and packed for 

distribution and construction. Nevertheless. the locations 

of the billboards of medium and small sizes are usually 

illegitimated. Often. they were found to be dissolved by 

the local authorities and abandoned on the roadside in a 

few hours after their construction. Roadside billboards 

have been pulled down due to the owner did not have 

appropriate permission (Fig.11) . 

Fig.12 shows the distribution of the billboards: A is a 

section from Nakorn-in Road to Baromratchachonanee 

Road; 8 is a section from Baromratchachonanee Road 

to Petchkasem Road; C is a section from west to east 

of Baromratchachonanee Road; and D is a section from 

Petchkasem Road to Taksin-Sathorn Road. Table 1 

illustrates the classification of billboards according to the 

number, the sizes and the locating sides. Rental prices 

are also shown in USD if obtainable. Table 2 displays 

the density of the billboards, i.e., the average number of 

billboards per kilometer where one will see while traveling 

along the roads. 

There are 214 billboards found along the two sections 

of the western ring road, and 32 billboards along 

Baromratchachonanee (Table 1 and Figures 12). Majority of 

them are of large size (84), then small (68), extra large (31) 

and medium (31). Most of the billboards were clustering 

within the central section of the western ring road (198). 

then on Baromratchachonanee Road (32) and the southern 

section (16). For the central section itself. the top part of 

the section (142) was occupied with more billboards than 

the bottom one (56). As for the two sides of the road. the 

billboards tended to occupy the, western side of the road 

(126) rather than the eastern one (88). 
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Fig .11 I The destruction of the illegal billboards along Ratchapruek Road. (source: Kasemsook and Karnchanaporn. 2012) 

Fig .12 The Distribution of property billboards and rental costs along the selected western ring road sect1ons: Ratchapruek Road from Nakorn-in end 
(north) to Taksin-Sathorn end (south-west). (source: Kasemsook and Karnchanaporn. 2012) 

Billboard densities reflect this distribution (Table 2). Of the 

two roads studied, the western ring road has the density of 

billboards three times higher than Baromratchachonanee 

Road has. Along the western ring road itself, the top part 

has the higher density of billboards than the bottom parts, 

overall and for every category of the billboard sizes. As 

for the roadsides, the billboard density of the western side 

tends to be higher than that of the eastern side , for the 

same section, except those of the bottom part of the central 

section (B). For a clearer picture, one will see an average 

of 11 billboards per kilometer while traveling along the 

western ring road. When traveling within the top part of the 

central section of the western ring road, one will see more 

than 28 billboards of all sizes per traveling kilometre. 

Please keep in mind that these densities are of the 

property billboards only, which implies that one can see a 

higher number of billboards and signs while traveling . The 

bottom part of southern section of the western ring road 

and Baromratchachonanee Road are less clustered with 

billboards. Their densities were made up of the large and 

extra large billboards. 

To some extent, the rental prices seem to associate with 

the densities. The higher density the area is, the more 

expensive the rental price will be. The billboards locating 

along Baromratchachonanee Road has the most expensive 

rental price per month. The bottom part of the southern 

section of the western ring road has the cheapest (Table 

ll. If we take the rental prices as an index and exploring 

them together with the billboards' distribution, densities , 

roadside locations and the characteristics of the property 

development, we can give a logical explanation to the 
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Table 1 I A classification of billboards according to the number, 

the size and the locating side. Rental costs are also shown in USD 
1f obtamable. (source: Kasemsook and Karnchanaporn, 2012) 
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existing pattern. Let us begin with the characteristics of the 

property development. The property developments along 

the southern section and the bottom part of the central 

section of the western ring road are made up of those 

expensive high-rise condominiums and highly expensive 

housing estates. They often associate with large plots and 

a few numbers of units of houses within an estate . The 

property developments along Baromratchachonamee Road 

and the top part of the central section of the western ring 

road are made up of those less expensive condominiums 

and housing estates . The estates themselves may occupy 

large plots but a single property estate usually has a larger 

number of units whether in terms of rooms or detached 

houses. In the case of Bangkok where mass transit has not 

yet fully served all city areas, the studied area is therefore 

car-dependent. During the rush hours. the traffic in the top 

part and along Baromratchachonanee Road usually jams. 

With slow speed and more cars, the billboards locating 

within the top part and along Baromratchachonanee Road 

get more exposure. As a result, the high rental costs per 

month reflect this exposure. 

Conclusion 
To summarise, in the case of Bangkok , this first stage of 

the research shows that the density of the billboards can 

be an indicative to the density of the individual houses. The 

aggregation of the houses can, in turn, be an indicative to 

urban intensification. This means that the density of the 

billboards can be the indication of the urban intensification 

process . This correlation is eventually reflected through 
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Table 2 I The density of the billboards. i.e .. the average number of 

billboards per kilometer where one will see while traveling along 

the roads. (source: Kasemsook and Karnchanaporn. 2012) 
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the billboards rental prices per month . At this stage , we 

are now discussing about the figures. There are a number 

of issues needed to be investigated and explored in the 

future. For example, the billboard density may indicate 

the urban intensification but the landscape they make may 

deprive the local for a quality public space . The repetition 

of the billboards and their contents may further segregate 

the lives of residents within the contemporary bu i lt 

property estate from those of the already existed local 

communities . Or, giving that we are capable to adapt to 

environment, there could emerge another type of public / 

private spatial arrangement resulting from the landscape 

of the property billboards. 
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